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The B.C. Advantage

We might not love our jobs, our paycheques or our benefits—
but for many of us, there’s nowﬁere wed rather work than
here in B.C. Behind the results from our exclusive workplace
survey, done in partnership with Ipsos and the
Human Resources Management Association

etirees and students excluded,
British Columbians spend
most of their waking hours at
work—or getting to and from
the office, thinking about that
presentation, bitching about
their boss. So it should come
as no surprise that when we
surveyed you on your employment situa-
tion, many expressed some pretty strong
opinions. And surprisingly—at least for
this ink-stained wretch—you’re a pretty
contented lot.

Fully 73 per cent of those British
Columbians surveyed (an Ipsos study,
conducted between August 13 and Sep-
tember 2, of 874 adult Canadians—302

Michael Rodenburgh, executive
vice-president for Ipsos in Western
Canada, thinks he knows why.
“British Columbian workers
are willing to sacrifice to
stay in the region. That’s
absolutely atypical when
we compare it to the rest
of Canada. It’s that con-
nection to lifestyle—that
unquantifiable element
that makes your life more
pleasurable.” Rodenburgh
also thinks that this
province’s relatively high
rate of unionization
(35% compared to 25%

BCBUSINESS.CA

from B.C.) said they “tend to agree” (43%)
or “strongly agree” (30%) with the state-
ment: “I am satisfied with my current
employer.” That’s about the same as the
rest of Canada. Where there’s a noticeable
divergence is on the question of “are you
actively looking for employment oppor-
tunities elsewhere?” Outside B.C., about
athird of Canadians (34%) either strongly
or somewhat agree with the proposition.
Here in Lotusland? Just 19 per cent.

BY MATT 0°GRADY
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for the rest of Canada)
is a contributing factor:
“When you think about
it, a union provides much more
security. If you don’t have that security,
it might mean that you’re more mobile.”
Using data from surveys such as this,
Ipsos also creates something called the
Engagement Index (factoring in every-
thing from compensation and benefits
to “pride in work”) that gives a sense of




our commitment to our jobs (see p.38 for
more). According to this survey—with 100
representing the score of an “averagely”
engaged employee—B.C. employees rank
at 105; outside B.C., the Canadian num-
ber is 92. The numbers go even higher for
younger British Columbians, with a score
of 110 for workers under 35 years of age.
According to Rock Lefebvre, chief reg-
ulatory officer for the Human Resources
Management Association, engagement is
a critical factor to business success these
days. “In the old days, we were making
widgets; today it’s a knowledge-based

economy, and to untap the full potential
of the knowledge industry, you have to
have employees who not only do their job
but are also engaged. In the absence of
engagement, you can never optimize the
bottom line—and in business, the goal is
to optimize the bottom line.”

Lefebvre says that B.C. has long been
able to trade on its natural advantages—
the so-called B.C. Advantage—to attract
and retain employees, and keep them
engaged. But he says it would be fool-
hardy to assume that millennials—more
equipped to work in a global economy

and more mobile than older genera-
tions—are wedded to the idea of staying in
B.C. no matter the career limitations. He
says that business leaders need to create
a comprehensive strategy to retain mil-
lennials and become more competitive.
“In B.C., in addition to providing a
great environment, we have to demon-
strate to millennials that we are equal
to other regions. Even if it has a nice cli-
mate, they will eventually leave if they
can make a few thousand dollars a year
more somewhere else. That’s the way
millennials have been programmed.”
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1. Which of the following
best describes your
current employment
status:

EMPLOYED

FULLTIME

EMPLOYED
PART-TIME

B.C.

Rest of Canada

2. Which of the following best
describes the organizational
structure of your current
employer:

THE COMPANY IS BASED IN AND MAINLY
OPERATES IN YOUR PROVINCE

THE COMPANY OPERATES MAINLY ACROSS
CANADAAND IS BASED IN YOUR PROVINCE

THE COMPANY OPERATES MAINLY
ACROSS CANADAAND IS BASED
ELSEWHERE IN CANADA

[TISAN INTERNATIONAL COMPANY
THATISBASED IN YOUR PROVINCE

[TIS AN INTERNATIONAL COMPANY
THATISBASED IN CANADA

[TIS AN INTERNATIONAL COMPANY
THATIS BASED OUTSIDE OF CANADA

3. Which of the following best describes

the role you play within your company:

- SENIOR MANAGEMENT

MID-LEVELMANAGEMENT/
SUPERVISOR

- FRONT-LINEEMPLOYEE

7%

34%

59%

7%

26%

Rest of
Canada

67%
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See what you're missing...



4. Are you a unionized or - UNIONIZED
non-unionized employee .
of your company? B

25%

65% 15%

B.C. Restof Canada

5. | am satisfied with my current employer:

42% 43%
30%
26%
16% 16%
9%
0,
.7 /0 © l .6%

B.C. Restof Canada
STRONGLY TENDTO NEITHERAGREE TENDTO STRONGLY
AGREE AGREE NORDISAGREE  DISAGREE DISAGREE

6. | am actively looking for employment
opportunities elsewhere:

38%

iI

34%

27%

20%
15%

17%

Rest of Canada

12%

ull
B.C.

7. From this B.C.

list what PEOPLE | WORK WITH - 16%
dO y0U WORK ENVIRONMENT 0

like most - 13%
about your PAYCHEQUE 14%
employer:

MY SUPERVISOR I 2%

LOCATION OF THE OFFICE .7%
THEWORK IT ALLOWS METO DO - 14%

NUMBER OF HOURS | WORK EACH WEEK - 8%

EMPLOYMENT BENEFITS PACKAGE I 2%

WORKIN MY CHOSEN FIELD - 13%

ITIS ACHALLENGING PLACETO WORK . 6%

ITISNOT A CHALLENGING PLACE TO WORK I 2%

SOMETHING ELSE I3%

Restof Canada

- 15%
-11%
-12%
|1%

.8%
- 15%
.5%
-9%
- 12%
.5%

IZ%

.5%

8. From this B.C.
|iSt, What PEOPLE | WORK WITH 8%
doyou WORK ENVIRONMENT 0
like least - 10%
about your PAYCHEQUE - 10%
employer:

MY SUPERVISOR -9%
LOCATION OF THE OFFICE -‘IO%

THEWORK T ALLOWS METO DO l 4%

NUMBER OF HOURS | WORK EACH WEEK .7%
EMPLOYMENT BENEFITS PACKAGE .7%

WORK IN MY CHOSEN FIELD I 1%
ITIS ACHALLENGING PLACE TO WORK l 4%

ITISNOT A CHALLENGING PLACE TO WORK l 4%

Rest of Canada
6%
5
.—(y 16%
0
- 10%
IZ%
i
.
1%
,
.6%

and 1 temporary. 99

66 By far, the most efficient and professional staffing
agency we have used — 2 permanent placements

~ John Jessup

angusone

)

Professional Recruitment

Managing Director — Canadyne Technologies Inc.

BCBUSINESS.CA

WWww.angusone.com
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9. Which of the following statements best fits with your attitude about employment in the province where you live:

I choose to live in my province even though
I know | would get paid more elsewhere

30% 24%
5% 6%

3% 9%

| would never move away from my province,
no matter what | might get paid elsewhere

Rest of
Canada

| would consider leaving my province, but only if |
could get paid a lot more elsewhere (20%+ more)

| would consider leaving my province, but only if | could
get paid a little more elsewhere (10% to 20% more)

28%
34%

36%
25%

|'am considering leaving my province and my pay has
little or nothing to do with the decision

Engagement Index
120

_~ AVERAGE OF ALLEMPLOYEES

110

B.C. Rest of Canada Among B.C. Employees

Sowhat is ENGAGEMENT? Happiness on the job is the largest contributor to engagement;
compensation and benefits, while important, are the smallest drivers of engagement

ATTRIBUTE IMPACT ON ENGAGEMENT
I'm happy in my job m

| feel proud to work at my company
| feel valued and recognized by my current employer

My company is genuinely interested in the well-being of its employees

| think that there are equal/greater opportunities that exist outside the company
| think that my benefits package is competitive

My overall compensation package is comparable with people doing similar jobs in other companies

I PD & Providing HR
People | Partners | Performance Ca” us tOday
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Love the Brand, Not the Workplace

Every February, BCBusiness partners with Ipsos to survey British Columbians on the Most Loved Brands in B.C. “Love”
measures things like how much you trust a brand, how innovative you find it and whether you think it's a brand that's
making a positive contribution to B.C. For our workplace survey, we offered up a list of this year's most loved brands and
asked: Which of the following companies would you most like to work for? As you can see from the graph below, the
most loved brands (Save-on-Foods, London Drugs) aren't necessarily the ones you most want to work for. m

Save-on-Foods
London Drugs

BCAA Purdy’s

BC Hydro
Canucks

BestBuy ICBC

Vancity
Translink

Electronic Arts
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Lululemon

% Who Desire to Work for Employer

sSupport Since 1980
1.888.685.35301

BCBUSINESS.CA DECEMBER 2015 BCBUSINESS 39




‘ ‘When you fly
the maple leaf, you
are held to a very
high standard.,,

Kevin C. Howlett, CHRP
Senior Vice President, Regional Markets
Air Canada
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